VWA Newsletter Advertising Policy: adopted December 2011

Vermont Woodlands Association produces/publishes a quarterly Newsletter for distribution to its members and other interested parties.  The Newsletter is produced primarily as an informational and educational outreach to further the objectives and mission of VWA. This policy directive is designed to address the issue of advertising in the Newsletter. 

Presently the Newsletter is twelve pages. This advertising policy is designed to ensure that we maintain our twelve-page layout.  To that end, advertisers will be allowed inclusion on a first-come first-served and space-available basis.  Should VWA decide that the Newsletter warrants expansion to sixteen (or more) pages based on informational/educational needs, then advertisers will be allowed inclusion using the above, space available criterion.  No advertiser will be allowed more than a one-quarter page ad space per issue.  Current ads that are larger will run through the end of their contracts.  

Advertisers allowed for inclusion in the Newsletter will be limited to those with a direct and complementary interest to the VWA membership and the forestry interests of Vermont and will be based on the following priority preferences: highest priority will be non-profit, forest-based organizations, followed by forestry service related individuals or businesses, and lastly, forest product sales individuals or organizations. Members of VWA will be given preference in all the above priorities. 

Potential advertisers will be placed on a space-available waiting list and will be billed when VWA is preparing the Newsletter and knows there will be space.  Advertising rates will be set annually by the VWA Board and the Executive Director. Rates will be fair to both advertiser and VWA to help offset the cost of publication. 

